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Basisstrategieén

Generiek MVO / best business practice
Thematisch maatschappelijk engagement

MVO als bewijsvoering voor andere claim of voordeel

Product focus

Enabler van sustainable development
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The sustainability dilemma in tourism

Tourism must become more sustainable

and

The need for luxury is increasing

LUXURY SUSTAINABILITY

Center Parcs wants to provide solutions
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Why is sustainability important for Center Parcs ?

Because society demands it

Because we can better fulfill the promise to our guests
Because it is in our nature

Because it creates value (for Center Parcs and society)

Because we can

15 10-072 Dealing with CSR dilemma’s Center Parcs



Our CSR mission

“Enriching nature through our villages”

Center Parcs protects and enriches the natural environment

of the villages and creates a diverse flora and fauna around
Its cottages.
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Center Parcs 3-year CSR program

Approved 3-year plan with a total investment of €2,9 million
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Four strategic goals

1. Stimulate biodiversity in our villages and their surroundings.
2. Exceed environmental regulations by 20% for new building projects.

3. Reduce waste production, energy and water usage by 10% by 2010.

4. Improve environmental awareness amongst guests, co-workers and suppliers.

Summarized in a 3-year plan
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Four strategic goals

1. Stimulate biodiversity in our villages and their surroundings.
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Four strategic goals

2. Exceed environmental regulations by 20% for new building
projects.

Implementing rules and regulations concerning sustainability
for the Center Parcs construction department:

FSC certified wood

Biodegradable paint

Highest possible isolation

Solely purchasing equipment that saves maximum
energy (class A)
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Four strategic goals

3. Reduce waste production, energy and water usage by
10% by 2010.

Introducing the elektrocar
Solar panels
Smart thermostat

Separation of waste to encourage recycling

Actions to saving water used in swimming pools (reversed osmoses)

Collaboration with the Nederlandse Spoorwegen



Four strategic goals

4. Improve environmental awareness

Guests

Suppliers
Co-workers

Partners - WWF

- Herfstduik

- WNF Viswijzer

- Jungle Expedition

- Living Seas Bath Living Seas Bath
- Wannabe a Parkranger
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Communication towards our guests

—_—
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“I had a great time playing in
the Living Seas Bath, learning
about the coral reef without
getting prickly eyes”

“Center Parcs takes
proper care of
sustainability issues,
therefore | am able to
enjoy my holiday to the
fullest.”



Communication of the programme

The campaign is low key and informative

Translation of sustainable initiatives into guest benefits

Making use of communication opportunities onsite to reach 3,3 million
guests per year

Strong focus on PR, also in collaboration with CSR partners

The green deed initiative is intertwined in all existing communication
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Corporate Social Responsibility

Green deeds

Structure of a green deed:

-3  “Nature deserves a break” logo

—3  Appealing heading

—3  |SO 14001 & Green key

——3  Number (being part of large-scale plan)

—3  Green initiative summed up in one or
two lines

——  Referral to our website
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Corporate Social Responsibility

Communication on site — Aqua Mundo

MNETE e .
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Corporate Social Responsibility

Communication on site — Market Square
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Corporate Social Responsibility

Communication on site — Market Dome
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Corporate Social Responsibility

Communication on site — Cottage renovations

MNETE DEeeEs .
\"
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Communication on site — Cottages
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Corporate Social Responsibility

Communication via the website

MNETE e .
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Communication via the brochure

ohan van de Gronden, CEO WWF Netherlands

‘Center Parcs is a very valuable partner.
They help us to increase people’s awareness about
the fact that the Earth’s resources are not

< >\ inexhaustible.’

‘Holiday enjoyment and education go side by side.’
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A win/win: Le Domaine des Trois Foréts

TR e
\/

800 cottages
435 ha

Landmark for sustainability
* Biomass system generating
90% of all heating
e Sustainable architecture, innovations
in harmony with nature
* Micro climate French Guyana jungle
e In cooperation with WWF France
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