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Χƛǎ your
company
ready?
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6%

7%

6%

15%

30%

24%

7%

4%

5%

8%

6%

19%

35%

17%

5%

4%

We are different from our target audience!

CONSUMER TWIN SCORE

Q : When you compare yourself to the consumers in your target group, to what extent do you see an overlap or a difference between both?
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They even consider 
it their right

They want to 
co-create

They drive growth
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1978
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Experiment

Feel heartbeat

Feedback & ideas
Activation potential
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Who What How

24/7
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Co-Createdwith
clients& industry

http://www.mrs.org.uk/
http://www.mm.be/index.php
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Brand and/or topic 
identification
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Never underestimate the power of 

n=1
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The  story Equilibrium The methodsThe results
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Meet & greet 
sessions

Story of the 
project

GiveBack
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Engagement

Input

Buy in
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